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1. INTRODUCERE

Notiunea de comunicare provine de la cuvantul latin “communis” care semnifica, a pune
de acord. In viata economico — sociald termenul s-a extins cu semnificatia “a transmite si
celorlalti”. “A comunica” inseamna ““a transmite un mesaj” catre cineva care are calitatea de
“receptor”. Comunicarea a fost definita ca un proces interpersonal de transmitere si receptare de
simboluri care au atasate Intelesuri. Elaborarea situatiilor financiare este expresia unei
comunicdrii financiare care contribuie la intelegerea activitatii §i strategiei entitatii.
Contabilitatea produce situatii financiare cu impact asupra societatii si modificd comportamentul
oamenilor, generand mutatii sau schimbari sociale. O situatie financiard buna ar trebui sa
prezinte informatii usor de citit si de inteles. Prezentarea unei situatii financiare in mod clar si
profesional, ajuta companiile sa interpreteze rezultatele si sa planifice obiective care sa asigure
respectarea principiului continuitdtii activitatii intr-un viitor previzibil si in acelasi timp sa
asigure cresterea profitabilitatii. Pregatirea si elaborarea situatiilor financiare intr-o companie se
face de obicei de compartimentul financiar contabil si ulterior sunt aprobate de conducerea
societatii. Companiile iau anumite decizii pe baza informatiilor din situatiile financiare.

Elaborarea situatiile financiare de catre entitdti se reglementeaza prin utilizarea unor
principii contabile general acceptate (GAAP), prin legea contabilitatii si reglementari privind
situatiile financiare, prin intermediul unor standarde recunoscute la nivel international IFRS/IAS.
Importanta informatiei financiar - contabile contribuie la examinarea continua a cerintelor si
caracteristicilor acesteia atit la nivel national, cat si mondial. Principiile contabile general
acceptate (GAAP) impun unei companii sa pregateasca situatiile financiare anuale conforme cu
reglementarile in materie. Un set complet contine situatia privind rezultatul global, fluxurile de
numerar, bilantul contabil, modificarile intervenite in structura capitalurilor proprii precum si
notele explicative. Din punct de vedere contabil, comunicarea financiar contabild se realizeaza
prin situatiile financiare, reglementate de IFRS prin IAS 1. Situatiile financiare consolidate
conform [AS/IFRS pot imbunatati imaginea entitétii si pot prezenta date publice usor de inteles.
Imaginea entitatii furnizata prin situatiile financiare anuale este necesara cunoasterii de catre
managementul entitatii si este comunicatd atdt in cadrul entitatii cat si in relatiile externe,
devenind astfel principala sursd de furnizare a informatiilor pentru statisticile nationale, precum

si pentru politica economica a statului. Comunicarea reprezintd o componenta importanta a vietii
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si activitatii oamenilor. Se intdlneste peste tot, in toate domeniile sociale: in viata de zi cu zi, In
organizatii, In management, dar si in lumea afacerilor.
Obiectivul principal al acestei cercetari este sa cunoastem mai multe despre situatiile

financiare anuale si pentru a afla contributia lor in comunicarea financiara a unei organizatii.

2. ROLUL SI IMPORTANTA SITUATIILOR FINANCIARE

“Comunicarea este un act complex, ce asigura reprezentarea unei realitafi, pornind de la
date structurate si selectionate care sunt prelucrate in informatii inteligibile cu ajutorul unui
limbaj” (Minu M, 2002). Rolul comunicarii financiare se poate materializa printr-o investitie in
valorile companiei, in informarea actionarilor actuali sau potentiali, in identificarea si
satisfacerea perceptiilor publicului-tinta. Ca instrument de lucru, situatiile financiare anuale sunt
documente de sinteza prin intermediul carora sunt prezentate, intr-un format prestabilit, activele
si pasivele entitdtii patrimoniale. Comunicarea financiara oferd atat informatii contabile, cat si
informatii financiare, care au diferite surse si obiective. Referindu-se la sursa de informare,
aceasta este reprezentata de informatiile contabile si de indicatorii economico-financiari (Bran &
Costica, 2003). Analizdnd scopul informatiilor furnizate prin comunicarea financiara, acest lucru
se reflecta in mediul extern al entitatii (proprietari, angajati ai altor entitati, pe de o parte, si, pe
de alta parte, institutiile financiare care asigura capitalul necesar pentru entitate), (Avram, 2005).

In comunicarea financiari, rapoartele financiare sunt considerate declaratiile oficiale ale
organizatiei, in legaturd cu mediul extern (Domnisoru, 2011). Lasher (2008) a studiat rolul
raportarii financiare in institutiile financiare si a ajuns la concluzia ca situatia financiara
reprezintd comunicarea informatiilor financiare utile pentru a lua decizii de investitii si alte
decizii de afaceri. Comunicarea financiard eficientd face diferenta dintre expertii financiari si
factorii de decizie In domeniul investitiilor. Comunicarea financiard nu se referd doar la date
financiare, ci are si un rol specific in construirea imaginii, reputatiei si Increderii companiei.
Comunicarile interne si externe trebuie luate in considerare (Heldenbergh et at, 2006). Calitatea
comunicarii, a dialogului, atat in procesul de productie si de utilizare a informatiilor contabile,
depinde de cultura entitatii si respectiv de cultura contabila, ca vectori esentiali in sistemul
economico-social, cu autoritate in comportamentul factorilor de decizie. Triplul rol al situatiilor

financiare anuale privind utilizarea informatiilor pentru beneficiarii poate fi astfel structurat:
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. explicativ, in ceea ce priveste practica intreprinderilor si practica contabild;

. normativ, de examinare a managementului entitatii;

. anticipative, care prevede cautarea solutiilor pentru problemele aparute in
domeniu.

Principalii utilizatori ai situatiilor financiare includ investitorii, angajatii, clientii,
guvernul si publicul. Situatiile financiare anuale, prin structura pe care o au si prin informatiile
economico-financiare pe care le contin, reflectd comparativ cu anul precedent si dupa norme
metodologice unitare, Tn mod sistematizat si sintetizat, activitatea desfasuratd de fiecare agent
economic la sfarsitul fiecarui an financiar.

Comunicarea financiard este un instrument extrem de important care permite entitatii
economice sa 1si gestioneze relatiile externe prin intermediul informatiilor financiare si
contabile, reusind astfel sa creeze o interconectare cu mediul extern prin furnizarea informatiilor
solicitate de partile interesate, astfel incat nu este surprinzator faptul ca gasirea mijloacelor de
comunicare eficientd cu partile interesate se numara printre prioritatile guvernantei corporative
si, Tn acord cu acestea, un rol foarte important il joaca comunicarea cu investitorii. Comunicarea
financiard are rolul de a spori notorietatea companiei si credibilitatea pentru a atrage potentialii
investitori. Comunicarea financiard se bazeaza atat pe transparenta, cat si pe credibilitate.
Credibilitatea joaca un rol foarte important in lumina informatiilor pe care entitatea le furnizeaza
partilor interesate, informatii care trebuie sd se Incadreze In domeniul corectitudinii, realitatii,
relevantei si coerentei, astfel incit acestea sd fie percepute ca fiind credibile de catre partile
interesate. Comunicarea financiara, ca orice proces uman, este insotita de riscuri, care aduce in
prim plan calitatea umand si profesionald, probitatea si folosirea judecdtii tuturor actorilor
implicati in procesul de comunicare financiara a entitatii (Avram, 2017).Cresterea intr-0 afacere
se referd la o companie care isi extinde afacerile utilizand propriile resurse si active. Aceasta
crestere depinde, de asemenea, de situatia financiara a organizatiei. Potrivit lui Durand (1981),
informatiile contabile sunt considerate a fi un mijloc de comunicare care are un mesaj si un cod,
in care destinatarul trebuie sa fie capabil sa decodeze mesajul. Importanta situatiilor financiare
anuale, a functiilor sale, a surselor care stau la baza informatiilor utile pentru elaborarea acestora,
stabilesc elaborarea lor in anumite scopuri, in anumite perioade.

Comunicarea financiard sub impactul globalizdrii pietei este menitd sd asigure un flux

constant de informatii, sd conducd la un dialog intre cunostintele emitentilor si investitorii actuali
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si potentiali. Aspecte legate de calitatea culturala, istoricd, juridica, religioasa sau de viata sunt
foarte importante atunci cdnd evaludm efectele comunicdrii financiare in ceea ce priveste
eficienta, eficacitatea si economia acestora (Avram et at, 2016).

O situatie financiara se referd la un rezumat care explicd sau demonstreaza o imagine a
pozitiei financiare/performantei afacerii si/sau activitdtii entitdtii pe parcursul unui exercitiu
financiar.

Structura standard a situatiilor financiare cuprinde urmatoarele piese:

. Bilantul contabil;

. Contul de rezultate ale exercitiului;

. Situatia fluxurilor de numerar;

. Modificarea capitalurilor proprii;

. Un sumar al politicilor contabile si notele explicative.

Potrivit lui Lauzov (1990), cele mai importante obiective de a influenta calitatea
informatiilor din situatiile financiare anuale sunt cele care privesc implicarea utilizatorilor
externi si In special, a investitorilor si creditorilor, oferind informatiile utile pentru luarea
deciziilor cu privire la modul in care entitatea urmareste eficienta si protejarea resurselor
investite. Calitatea informatiilor prezentate in situatiile financiare poate contribui direct la
atragerea investitorilor dar si la constientizarea mediului de afaceri cu privire la oportunitdtile si

riscurile asumate prin decizia de a investi.

3. CONCLUZII

Procesul de comunicare joaca un rol esential pentru a adopta o modalitate de comunicare
externd mai completa, mai eficienta si mai adecvatd. Situatiile financiare sunt rezultatul unui
complex de factori cu specific financiar-contabil care atrag responsabilitatea persoanelor
insarcinate cu guvernanta si care, inainte de a fi depuse la organismele abilitate ale statului si
ulterior publicate, sunt auditate si aprobate in forurile competente. Situatiile financiare anuale ca
documente de sinteza dau o imagine fidela, clard si completd asupra patrimoniului, a pozitiei
financiare si a performantei sau nonperformantei obtinute de unitatea economica. Pentru o
comunicare eficientd orice entitate trebuie sd dispuna de canale optime de comunicare prin

verificarea permanentd a informatiilor furnizate si decodarea raspunsurilor primite atit de la



Xhani Nensi, Avram Marioara, lliescu Maria-Andreia (Ristea)

utilizatorii interni cat si cei externi. Informatia contabild este privilegiatd in cadrul sistemului
informational al entitatii datoritd existentei unui numar foarte mare de beneficiari ai acesteia
precum si multiplelor sale fatete. O comunicare economico-financiara corectd, care recunoaste
credibilitatea datelor si oferd posibilitatea confruntarii acestora asigurind o transparentd mai mare
a situatiilor financiare, are rolul de a imbunatati relatiile entitatii cu mediul ambiental si de a

creste valoarea acesteia.
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1. INTRODUCTION

The notion of communication comes from the Latin word “communis” which signifies
“to agree”. In economic and social life, the term has expanded its meaning, including the idea "to
transmit to others". "Communicate™ means "to send a message" to someone who has the status of
"receiver”. Communication has been defined as an interpersonal process of transmitting and
receiving symbols that have meanings attached to them. The elaboration of financial statements
is the expression of financial communication and contributes to the understanding of the entity's
activity and strategy.

Accounting develops financial statements that have impact on society and change
people's behavior, thus generating mutations or social changes. A good financial statement
should provide easy-to-read and understandable information. Presenting a financial statement in
a clear and professional manner helps companies to interpret results and plan objectives able to
ensure that the principle of business continuity is respected in the foreseeable future and, at the
same time, profitability is following an ascending trend. The preparation and elaboration of
financial statements in a company is usually made by the accounting department and
subsequently approved by the company's management. Companies make certain decisions based
on the information in the financial statements.

The elaboration of financial statements by entities is governed by the use of generally
accepted accounting principles (GAAP), accounting law and financial statement regulations, by
means of certain internationally recognized IFRS/IAS standards. The importance of financial and
accounting information contributes to the continuous examination of its requirements and
characteristics, both at national and global level. Generally Accepted Accounting Principles
(GAAP) requires a company to prepare the annual financial statements that comply with the
relevant regulations. A complete set contains the statement of retained earnings, cash flows
statement, balance sheet, changes in equity statement and explanatory notes. From an accounting
point of view, financial accounting communication is done through the financial statements that
are regulated by IFRS in IAS 1. Consolidated financial statements in accordance with IAS/IFRS
can improve the entity's image and provide easy-to-understand public data. The entity's image

provided in the annual financial statements is required by the management and is communicated
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both within the entity and in the external relations, thus becoming the main source of information
for national statistics as well as for the state's economic policy. Communication is an important
component of people's life and activity. It can be observed everywhere, in all social areas: in
everyday life, in organizations, in management and in the business world.

The main objective of this research is to know more about the annual financial statements

and to find out their contribution to the financial communication of an organization.

2. THE ROLE AND IMPORTANCE OF FINANCIAL STATEMENTS

"Communication is a complex act that ensures the representation of a reality, based on
structured and selected data that is processed in intelligible information by using a language”
(Minu M, 2002). The role of financial communication can be expressed as an investment in
company's values, meant for informing current or potential shareholders, as well as identifying
and satisfying the perceptions of the targeted audience. As a working instrument, the annual
financial statements are synthesis documents through which assets and liabilities of the
patrimonial entity are presented in a predefined format. Financial communication provides both
accounting information and financial information that has different sources and objectives.
Referring to the source of information, this is represented by accounting information and
economic and financial indicators (Bran & Costica, 2003). By analyzing the purpose of
information provided by financial communication, it becomes obvious that it is reflected in the
entity's external environment (owners and employees of other entities, on one hand, and financial
institutions providing the necessary capital for the entity, on the other hand) (Avram, 2005).

In financial communication, financial reports are considered to be official statements of
the organization in connection with the external environment (Domnisoru, 2011). Lasher (2008)
had studied the role of financial reporting in financial institutions and came to the conclusion that
a financial statement represents in fact the communication of useful financial information in
order to make investment and other business decisions. Effective financial communication
makes the difference between financial experts and investment decision makers. Financial
communication does not just refer to financial data; it also has a specific role in building the
image, reputation and credibility of the company. Both internal and external communications
should be considered (Heldenbergh et al, 2006). The quality of communication and dialogue,

both in the process of elaboration and use of accounting information, depends on the entity's

10
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culture and respectively its accounting culture, as essential vectors in the economic and social
system, with authority over the behavior of decision makers. The three-fold role of annual

financial statements regarding the use of information for beneficiaries can be structured as

follows:

. explanatory, in terms of business practice and accounting practice;

. normative, meant to review the entity's management;

. anticipatory, which stipulates searching solutions for the problems that arise in the
field.

The main users of financial statements are investors, employees, customers, the
government and the general public. The annual financial statements reflect, through their
structure and the economic and financial information they contain, by comparing to the previous
year and in conformity with unitary methodological norms, in a systematic and synthesized
manner, the activity performed by each economic agent at the end of each financial year.

Financial communication is an extremely important instrument that allows the economic
entity to manage its external relations through financial and accounting information, thus
succeeding in creating an interconnection with the external environment by providing the
information requested by stakeholders. Therefore, it is not surprising that finding the effective
means of communication with stakeholders is among the priorities of corporate governance and,
in turn, a very important role is played by the communication with investors. Financial
communication has the role of increasing the company's reputation and credibility so to attract
potential investors. Financial communication is based on both transparency and credibility.
Credibility plays a very important role in light of the information the entity provides to interested
parties, which must be in the field of fairness, reality, relevance and coherence so that they are
perceived as credible by the stakeholders. Financial communication, like any human process, is
accompanied by risks that bring to the fore the human and professional quality, the probity and
the use of judgment by all the actors involved in the financial communication process of the
entity (Avram, 2017). Growth of a business refers to a company that expands its business using
its own resources and assets. This growth often depends on the financial situation of the
organization. According to Durand (1981), accounting information is considered to be means of

communication that have a message and a code and the receiver must be able to decode the

11
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message. The importance of annual financial statements, their functions and the sources
underlying the useful information included in them determine their elaboration for certain
purposes, at certain times.

Financial communication under the impact of market globalization is designed to ensure
a steady flow of information, to lead to a dialogue between the knowledge of issuers and that of
current and potential investors. Aspects of cultural, historical, legal, religious or life quality are
very important when assessing the effects of financial communication in terms of their
effectiveness, efficiency and economy (Avram et al, 2016).

A financial statement refers to a summary that explains or demonstrates an image of the
financial position / performance of the entity's business and / or activity during a financial year.

The standard structure of financial statements includes the following items:

* The balance sheet;

* Income statement for the financial year;

* Cash Flow Statement;

* Change in Equity Statement;

» Summary of Accounting Policies and Explanatory Notes.

According to Lauzov (1990), the most important objectives focused on influencing the
quality of information in the annual financial statements are those concerning the involvement of
external users and, in particular, of investors and creditors, providing useful information for
making decisions on how the entity is pursuing efficiency and protection of the resources
invested. The quality of information presented in the financial statements can directly contribute
to attracting investors, but also to raising the awareness of the business environment about the

opportunities and risks assumed by the decision to invest.

3. CONCLUSIONS

The communication process plays a crucial role in adopting a more complete, efficient
and appropriate way of external communication. The financial statements are the result of a set
of specific financial-accounting factors that attract the responsibility of those charged with
governance and which, before being submitted to bodies authorized by the state and
subsequently published, are audited and approved by the competent forums. The annual financial

statements, as summary documents, give a true, fair and complete picture of the patrimony,

12
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financial position and performance or nonperformance achieved by an economic entity. For
effective communication, any entity must have optimal communication channels and
permanently verify the information provided and decode the responses received from both
internal users and external ones. Accounting information is privileged within the entity's
information system due to the large number of its beneficiaries as well as its multiple facets. A
fair economic-financial communication, which recognizes the value of data credibility and
provides the opportunity to confront them by ensuring greater transparency of financial
statements, has the role of improving the entity's relationships with the environment and

increasing its economic value.
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